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Game Face

it didn’t go her way.
Once it was over, she let down her guard
and let herself feel the emotion. I briefly tried to
console her but realized she would be fine. She is
a competitor and next time she’ll work that much
harder. When I was her age, I was her. Actually, I
am still her.
This showmanship competition reminded me
of our industry right now. Yes, there are those
who are afraid like the deer in the headlights
kids, and there are those who have lost their
focus like the crowd peering group. But the vast
majority of us have that game face welded on.
And while we are frustrated, we continue to stay
focused and work harder than we ever have
before. I look forward to when we are in line, the
class is over, we can let down our guard. I hope
we can help each other heal and share resources
and ideas that will make us better and stronger
for the next time. It is the mission of Dairy Girl
Network to help you have the knowledge and
support to confidently put on your game face.

I recently judged a showmanship contest.
A quick glance around the ring showed me
how different kids respond to the pressure of
competition in different ways. There are the deer
in the headlights, then the ones whose parent’s
said, “smile at the judge” and they are giving
it their all, others who are more concerned with
who came to watch; sometimes they even wave
at Grandma. Then there are the kids who have
full ‘game face.’ They are the ones I quickly
notice. They give you a confident look that says,
“I’ve got this. Pick me.”
This week there was one kid in particular who
managed to keep her game face despite her
heifer not cooperating. I could tell this heifer
had been worked with by how nicely she led
with her head up when she wasn’t being a brat.
But with each trip around the ring the heifer’s
stubbornness persisted. I had to move the gal
to third. The young woman kept her composure
through the final line-up. When I was discussing
with each contestant what they could do better
I came to the young woman in third. I could see
the tears welling up in her eyes. She wasn’t
upset with anyone. She was simply frustrated
that despite a whole lot of hard work and effort,

Laura Daniels
Dairy Girl Network Founder and President
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Q and A
This month we are featuring Connie Kuber of Clovis, California. Connie is an active member
of Dairy Girl Network and has been a true-believer of the organization. Connie currently
coordinates, provides the space and co-chairs our Connect Event that takes place at World
Ag Expo every year. She also helped implement and host the first Family Lounge at the Expo
this year as well. She is always willing to donate her time, energy and passion to DGN and the
dairy industry as a whole, and we are so proud to have volunteers like Connie involved in the
organization and are delighted to introduce her to you.
Connie grew up on her family’s Sapa Ska Farm, feeding calves and milking 72 registered Holsteins in Minnesota. She
graduated from the U of M and moved to CA “for a couple of years” to work for World-Wide Sires, met and married a handsome
man and hasn’t left the ag-rich central valley for 37 years. While raising a family of three children, she wrote freelance for
several dairy magazines and was a 4-H dairy leader. She and her husband, Ron, started Connor (CON for Connie, RON flipped)
Agriscience 26 years ago.
Q: Connie, what does the Connect program mean to you?
A: I am grateful for the opportunity to meet women who work in all dairy facets in a welcoming, diverse and genuine setting.
Regional differences in dairy exist, as do the roles women play, but we have similar goals, challenges, and joys. I hope to work
with my colleagues to share DGN’s benefits to women in the Western and Pacific Northwestern areas through Connect events. I
wish DGN and Connect had existed when I started my career 37 years ago!
Q: Share a memory you have from a previous Connect Event:
A: The 2017 World Dairy Expo Connect was my first event, and I got to meet some of the rockstar women I’d seen advocating
on social media - that was exciting. But my favorite memory was watching my daughter, Madeline (who works in our business),
organize the Connect event we hosted at the 2019 World Ag Expo: the planning and execution of an event that was welcoming,
relaxed, and appreciated. I loved hearing the conversations, the laughter, and the “hope we can do it again next year”, and
seeing the smiles, handshakes, and hugs.
Q: This year you helped bring a Family Lounge to WAE along with the Connect event you co-chair. Why was this important to you?
A: Dairy is family! I remember hauling my own three kids around the show, trying to nurse and change a diaper behind a
cramped trade show booth screen. Madeline designed this year’s Family Lounge to be so comfy that we were all guilty of
sneaking in a “rest break” in the leather recliner! As more people know about it, I think it will be used even more than it was.
It was a lifesaver for one industry gal who pumped at least once if not twice a day. We were delighted to make this service and
perk available.
Q: Do you have any tips for networking?
A: Smile. Shake a hand. Everyone has a story - listen. Be genuinely interested in who people are, not just what they do. Find
common ground then understand and accept differences. Focus on the other person and where they are coming from - big and
small picture. Find a way to be of service to them. Know who you are, what’s important to you, and a few “wishes,” so that when
it comes time, you can answer with grace and pride in who you are. Nuts and bolts? Have a business card (no matter what your
job is), be clean and presentable, use mints - not gum, be on time/early, know when to end a conversation “it was good to meet
you!” and follow up with a text, email or quick call.
Q: How do you celebrate/promote June Dairy Month?
A: June 1 is my birthday - so I always start with cake and ice cream! We donate milk to the Marjaree Mason Center, our local
battered women and children’s shelter, and although it’s not in June, we make an Annual Ground Beef Gift to the Fresno
Poverello House in December.
Thank you Connie for sharing your story and thank you for being a fantastic host at our event at World Ag Expo and for making
our Connect events even better with your ideas, time and loyal dedication. w
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What Food Companies are Telling
Us About Their Dairy Demand
Presented by Ryan Toney, Cargill, at the 2018
Dairy Girl Network National Conference,
Forward TogetHER
Written by Becky Daubert, Press Corps Member

Ryan Toney with Cargill shared some
insights on what large food companies
called CPGs (Consumer Packaged Goods)
are looking for in dairy products. CPGs
are the General Mills and Coca-Colas of
the world. Toney worked for Coca-Cola
for 21 years prior to joining Cargill in the
Dairy Enterprise Group three years ago
as a Strategic Account Manager. His job
is to work with CPGs as a consultant to
help them understand what the reality is
on farms, work with data analysis and risk
management.
Toney used a graphic to emphasize
the broad spectrum of demands that
influence food companies. They range
from employees, investors, suppliers
(can be transactional or collaborative),
non-government organizations (NGOs –
advocacy groups), government, media,
retailers and consumers. Even though
they are all important, the largest area of
pressure is to capture the consumer dollar
from the market place. The shift can be
seen in services such as curbside pickup or
the “Amazon effect” where they will ship
it to your door in two days. This pressure
can be felt back through the supply chain
to the retailers to brands to CPGs and
finally to the farm. Examples of consumerled changes are tail docking, rBST and the
changes in dietary preferences and needs
of the consumer. Some additional emerging
consumer trends are a focus on health,
transparency and sustainability, trust,
social conscious, influence of the tribe, the
digital self and advancing technology.

From some of the research the data
shows two-thirds of consumers include
dairy in their diet on a regular basis. Of the
13% of those surveyed that stated they
are dairy avoiders; 35% in that category
stated they have a lactose intolerance and
28% state a dairy sensitivity. However,
consumers share their expectations
of dairy are to be healthier than other
products, are important for bone health,
are part of a balanced diet and are
important for digestive health. From those
expectations come more innovation in
the dairy industry. General Mills, owner of
Yoplait, has recently launched YQ brand
yogurt in attempt to grab market share.
This yogurt is made from ultra-filtered milk
that boast 15 grams of protein and 9 grams
of sugar in their sweetened varieties.
Also, due to the ultra-filtration, the yogurt
is 99% lactose free. Toney provided
samples of YQ yogurt to the group to allow
them to see and taste the product. He
made note of the style of cup and colors
that are a little trendier than the regular
single serve cups.
Sustainability is driving change not
only at the processing level but also
at the farm level. Some impact being
felt from this is strategic location from
farms to processing plants. Also, farms
are beginning to be required to have
more environmental and animal wellness
certifications. Traceability will become
more of topic, as consumers want to know
where their food is grown.
To wrap up, Toney challenged the group
to own the culture of animal wellness
and be the example of the kind of farm
you want to see. The future can be bright
but the dairy industry must continue to
innovate and adapt to consumer trends. w

Join Dairy Girl Network and
Mycogen Seeds for a hands
on learning experience to further your
understanding of agronomy and the impact
of crop management on forage quality.
By attending, Dairy Girl Network
members will receive tools and knowledge
to identify problems and improve
agronomics in their own fields as well as
access to a team of agronomy experts
willing to help. The Field Day experience
is $20.00 and includes lunch along with
“tools” to take home. Plan to come early
as doors open at 10:30 a.m on the event
day and the event concludes at 3:00 p.m.
We have two events in August in
Pennsylvania and Minnesota and already
hosted events in Wisconsin and Ohio.
Learn more at https://dairygirlnetwork.
com/growing-together/. w

The DGN Press Corps involves members creativity and talents to share events, news and information
with the membership. The Press Corps is under leadership of chairwoman Laura Wackershauser and
staff member Amanda Borkowski.
facebook.com/DairyGirlNetwork
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Dairy Girl Features
This month we are featuring a handful of ladies with have unique stories to tell. Some are active on social media, some have diversified their
operations and some host events to share their dairy story with others. Enjoy these stories which may inspire your next idea.

Lynn Bolin

of New Day Dairy and GuestBarn

Website: www.newdaydairy.com
Facebook: https://www.facebook.com/newdaydairy/
Instagram: @lynn.newdaydairy
“Sometimes, you slowly stumble into something.”
This is what Lynn Bolin said when asked about opening the New
Day Dairy GuestBarn in Clarksville, Iowa on her family’s operation.
The GuestBarn idea slowly grew out of creating a small space for
her family to live in when they built their new barn. Lynn’s passion
and ability as a city-girl to share the dairy farming life with
others and eventually realizing the need for a unique authentic
farm-stay experience spurred her desire to open the Bed and
Breakfast.
“We want to give our guests an experience that broadens their
perspective on dairy and creates a ripple effect of understanding
between farmers and non-farmers,” said Bolin.
Dairy is promoted everywhere within the GuestBarn. Visitors
can have an authentic bird’s eye view of the Bolin’s cows’ comfy
lives in their freestall barn by gazing out two huge loft windows.
The loft will be filled with information and stories about their
cows, dairy farms, and everyday life on the dairy. Guests will be
able to enjoy a dairy-licious breakfast with cream cheese, milk,
yogurt, and cream with their coffee! During guests’ introductory
and farewell hands-on tour in the barn, the Bolins will answer
questions and build relationships.
Lynn takes care of the farm’s books, social media, marketing,
and networking while also homeschooling her three children.

Katie Martin

host of Day at the Dairy Event

Facebook: https://www.facebook.com/dayatthedairy/, https://www.
facebook.com/darlingtonridge/
Other dairies involved: @cottonwooddairy @redrockviewfarms
@highwaydairyfarms
Katie, a Dairy Production Specialist
with Zoetis, oversees the daily
operation of Darlington Ridge Farms
LLC with her husband Jim. They
currently milk 2,800 cows and grow
2,000 acres of corn and alfalfa.
Each year, in partnership with three
other dairies, Darlington Ridge hosts or helps host several hundred
fourth grade students from Lafayette County Schools for the annual
Day on the Dairy event. This year was the seventh anniversary of
the annual event with over 2,600 attendees since 2012. The farms
collaborate with their teams to lead different sessions on bedding,
nutrition, careers, cattle breeds, dairy products and many more
with the ice cream station always being a favorite.
Katie is passionate about the impact of the event and says, “In
our eyes, it is critical to continue to connect the next generation to
agriculture and open our doors to how food is produced. Our local
community has been built on agriculture and this event brings it
all together.” The goal of the event is to introduce more youth to
agriculture through hands on experience.
The events take months of planning and organizing with support
coming from over 75 businesses. Teamwork is what makes the
event possible. Katie says that working with a group of producers
and volunteers just as passionate as they are is refreshing and
makes the hard work of hosting an event of this magnitude well
worth it. Katie says that no matter the weather the groups always
have a blast and they have been lucky to see some of their initial
attendees return as volunteers. Katie and the team of producers
hosting the event view this as a critical opportunity to connect with
the students and share their dairy story.
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Dairy Girl Features
Lindsey Rucks

of Milking R Dairy

Facebook: https://www.facebook.com/MilkingR/
Instagram: @milkingrdairy
Website: milkingrdairy.com
Lindsey is a fourth-generation dairy farmer in Okeechobee,
Florida where she and her family milk a herd of Holstein and
Brown Swiss cattle (the farm is also home to several alligators
that periodically make their way down to the parlor to supervise).
Not only does Lindsey care for the calves and heifers on the
farm, she also oversees herd health while directing Milking R’s
marketing and social media presence.
She feels she has a responsibility to share her family’s dairy
story and believes opening up the day to day farm operations to
the public reveals the heart and soul of farming. Lindsey writes,
“If I can make one person choose milk the next time they are
at the grocery store or can have an open-honest dialogue, the
difference is being made.”
Lindsey says that attending YDLI gave her the final push to
really commit to establishing a farm social media presence
though she has known for a while that at some point this would
be inevitable. Her advice is to stay consistent, set a goal and
stick to it as much as you can whether its two posts a week
or sharing videos and pictures of daily operations. She views
transparency as being highly important and tries to put herself
in the shoes of a consumer with no dairy farming knowledge. She
recommends that anyone considering starting to advocate via
social media “just go for it”!

Mikayla Fulper

of Farmstead Adventure Camp

Facebook: https://www.facebook.com/fulperfarms/
Instagram: @fulperfarms
Website: fulperfarms.com
Mikayla is the herdsman at Fulper Farms in New Jersey and
milks, feeds and manages reproduction, nutrition, health and milk
quality alongside her dad and uncle, the owners. She also is the
tour guide for all farm tours and field trips to the farm.
A while back, the family decided to start the Farmstead Adventure
Camp to educate consumers and young kids. “We realized some kids
and adults truly thought food came from the grocery store and we saw
an opportunity to teach the younger generation in a fun way.” They
have been hosting the Farmstead Adventure Camp for over 10 years
where they bring non-farm kids from the community onto the farm for 3
or 5 days to learn about farming, dairy, and to have good old-fashioned
fun. They teach them the basics about dairy cows (breeds, body parts,
feeding) and also pair the kids up where each set of partners gets a
calf of their own for that camp. “We teach them to lead, wash, clip and
have a mock showmanship show on the last day so they can show their
families what they have learned to do. Just bringing kids on the farm
and letting them be around us as we do our day to day works helps
them understand the hard work that happens on a farm and how much
goes into caring for dairy cows. Learning is done best when they don’t
realize it isn’t happening so there is a big focus on game, activities
and crafts when they’re not with their calves.”
For those looking to promote dairy, Mikayla says “Nobody has
to “agvocate” the same way as anyone else. As long as you are
positive and happy while sharing/teaching, that is what makes
the difference. For example, I am good at talking with people in a
tour setting... I am not a big fan of farmers markets. My neighbor
with a farm dislikes tours but enjoys speaking to people at farmers
markets. We each can impact consumers in different ways that
leave both of us are happier than the alternative and we get the
results we hope to achieve.” w
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Will you be at the

National Holstein Convention?
Dairy Girl Network Family Lounge

FAMILY LOUNGE

Monday, June 24th thru Friday, June 28th

| Appleton, WI | 6:00 a.m. to 8:00 p.m.
Will you be attending the National Holstein Convention and Genetics Conference this
week with small children? Or are you a new mom attending the conference and needing
to pump?
Check out the Dairy Girl Network Family Lounge! This space is perfect for families with
small children to rest and recharge in a quiet space. Comfortable and private nursing
and pumping spaces will be available to new moms.
Please share this with anyone you think may be interested to help spread the word!

Dairy Girl Network Luncheon
Thursday, June 27, 2019 | Appleton, WI |
12:00 to 1:20 p.m.
Thursday’s luncheon during the National Holstein Convention will
bring both men and women together to learn and share ideas about
building positive and inclusive teams on our farms and beyond.
Speaker Galen Emanuele’s dynamic keynote will profoundly
impact the way you communicate, show up, and contribute
to your team.
Did you miss the deadline to register for our luncheon during
the 2019 National Holstein Convention in Wisconsin but still
want to see Galen Emanuele (Shift Yes) speak?

Do you know
of a dairy
conference
or event in
your area that
would benefit
from having an
DGN Connect
networking event? Would you
be interested in serving as
a chairwoman for a Connect
event? If so, please complete the
volunteer form here:
https://dairygirlnetwork.com/
volunteer/
We are always looking for new
events to bring dairywomen
together. Our Connect
networking events allow
dairywomen a quick chance to
recharge by talking about all
aspects of their lives and dairy
farming. The event is for all
women involved with any part
of dairy – whether as a calf
feeder, dairy owner, marketing
or sales consultant servicing
dairy farms or cheese producers,
veterinarian, researchers, and
more. If there is a dairy cow
involved in what you do, you’re
invited.
Additionally, we would also like
to bring our DGN Family Lounges
to more events across the nation.
Our Family Lounge allows families
with small children a quiet place
to rest and recharge. There is
also an area for nursing mothers
available in these spaces. w

Good news! Walk-ins will have access to some seating
available. This opportunity will cost $20 and will not
include a meal.
Event sponsored by Dairy Girl Network, National Holstein
Convention and Cargill.
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Reaching dairywomen everywhere
Join us at the DGN Luncheon at
the National Holstein Convention
in Wisconsin where speaker Galen
Emanuele will help you “Create
a “Yes” culture on your farm.”
This summer, attend a Growing
TogetHER Field Day for a hands on
learning experience to advance
your agronomy understanding. In
the fall, plan to join us a Connect
networking event such as World
Dairy Expo and more.

Enhance your knowledge from the
comfort of your home or farm.
DGN offers monthly webinars
and covers topics important to
all dairywomen. Join us for our
July webinar on July 19th! New
to our offerings is our Spanish on
the farm online courses. DGN’s
Spanish On la Granja courses are
virtual 8-week courses tailored
to aiding in Spanish speaking on
the dairy farm.

Peer groups provide
an opportunity to build
camaraderie in local areas and
welcome and encourage fellow
dairywomen. Dairywomen
discuss different farm
management practices, and
most importantly encourage
each other through these peer
groups.

Inspiring women through a
mentee-mentor experience.
The Inspire mentor program
had 30 mentee-mentor pairs
who completed the program
and we have 50 pairs who
just started their journey
this year. This program will
re-open for more pairs later
this year.
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Front row, L-R; Sadie Frericks, Laura Daniels and LuAnn Troxel. Back row, L-R; Andrea Brossard, Amanda
Borkowski, Carrie Mess, Kristy Pagel, Michelle Philibeck, Brenda Gilbertson and Renée Norman-Kenny.
Missing from photo are Tami Smith, Michelle Schilter, Katie Dotterer-Pyle, Mary Knigge, Leah Ziemba,
Kelly Reed and Anna-Lisa Laca.
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