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T h e  D a i r y  G i r l  N e t w o r k  s u p p o r t s  a l l  w o m e n  i n  d a i r y  b y  e n h a n c i n g  l i v e s  a n d  c r e a t i n g  o p p o r t u n i t i e s .

Can you believe we are a little over a month 
away from the 2020 Forward TogetHER National 
Conference? Wow, what a wild ride 2020 is and 
continues to be! With nearly every facet of each 
and every one of our worlds being turned upside 
down; in work, at home, with social gatherings, 
for travel and so forth, it is no wonder we 
are exhausted. It is though, during brief (and 
sometimes, as you know the moments are very 
brief) “pause” that I find myself smiling about 
the “good” that can and does result as you walk 
through chaos or these times of transition. Yes, I 
did say the word…”good!” 

We have all faced the challenge of reaching 
a crossroad in 2020 and deciding what to do 
next. This crossroad may have happened with 
a project, planning an event, launching a new 
product, determining how to juggle working 
virtually and kid’s schooling from home or even 
how to manage people the same, yet differently. 
Ask yourself the question: Am I /are we making 
sufficient progress to continue with the current 
plan, or do we need to change direction? For 
some, the decision is easy because you are on 
track and feel like you are rocking it. For a few, 
you are stuck and searching for help. For others, 
you have no choice but to change from what you 
have been doing for years and know it’s more 
complicated. It is at each crossroad, you know 
in your head and heart that you must make a 

decision. If you decide to pivot, you’ll have to 
navigate changes, but these changes may be 
the key to unlocking you, your specific personal 
growth and your business’s potential growth. 
That is the “good” that precipitates and I’m 
referring to. 

As an organization, Dairy Girl Network has 
faced these crossroads and has pivoted quickly 
navigating through the change. We see and feel 
this growth! There is growth, personally and 
professionally, in our staff, board of directors 
and throughout the 5,000+ members. Growth 
is tough. It comes with tough days and days of 
celebration. It requires grace. Growth humbles. 
Growth inspires. It is DGN’s solid foundation 
and the leaders remaining anchored to our 
mission and vision that provides our ability to 
continue to connect, inspire and help others 
grow to achieve their success. 

Our mission has always been to reach 
dairywomen where they are. That means coming 
up with new ways to make more resources 
available to more of our members and finding 
the possibilities. Our national conference, 
Forward TogetHER, is no exception to this. 
We are excited to have announced earlier this 
month our shift to creating an exceptional 
virtual conference. We hope you see this year’s 
conference as a way to recharge and grow! To 
analyze your crossroad, and move forward.

continued on page 2
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Our mission has always been to reach dairywomen where they are. 

This means making more resources available to more of our members 
and reaching those that cannot be with us in person. Our national 
conference, Forward TogetHER, is no exception to this. It has never 
been more important than right now as we all maneuver this new 
normal. We are excited to shift our resources and attention to creating 
an exceptional virtual conference this fall. 

Our conference connects both producers and industry members 
to learn, grow and recharge their batteries together. As we pivot 
our Forward TogetHER experience for 2020, these values will not 
change. In fact, we are finding even more ways to reach our members 
and provide a top-notch, interactive and educational experience for 
everyone, no matter their location. We know virtual meetings have 
become the normal and may be exhausting, but we at DGN are working 
to make this conference unlike any other virtual experience you have 
had before! As we work to provide a hybrid conference experience, 
some members who have already registered for the conference will 
have the opportunity to be part of a live studio audience at the resort, 
while even more women will be able to enjoy the entire conference as 
a virtual experience.

We look forward to still connecting hundreds of dairywomen, 
some in person, some virtually, to learn and grow through Forward 

continued from page 1
In case you are on the fence about attending virtually, let me 

share a few reasons WHY you need to be there:
• Have you seen the powerhouse lineup of impressive 

speakers, topics and fun that is planned? If not, check it 
out here: https://dairygirlnetwork.com/virtual-agenda/

• Did you know that you will have access to ALL sessions to 
use at your farm, business and at home for only $149?

• And the best part…You can choose to attend all of these 
sessions on YOUR time and when it works in your schedule.

• Oh and…there is a virtual showcase that will allow you to 
engage with sponsors and vendors directly. Did I mention, 
shop too??

• Finally…humor and fun. Life is short and requires FUN!

Well that’s all pretty cool, but:
• “I’m COVIDed out.” It’s true that we’re all a bit drained 

after all the curve balls that have been thrown our way. This 
is the perfect time to get refocused and think BIG again.

• “I’m too busy for something like this.” We’ve designed this 
event to pack the biggest punch in the shortest amount of 
time. You won’t say, “I want those five hours back.” You’ll 
say, “I wish I could experience this for another five hours!”

• “Am I going to learn anything new?” Absolutely! Especially 
if you or your team weren’t able to attend a previous DGN 
national conference. 

The next step is yours… We hope you will see the pathway 
DGN is providing for you, your team and your business to GROW 
by attending the 2020 Forward TogetHER National Conference 
November 3-5th. You will be set to learn, lead and succeed. If you 
have questions feel free to reach out. The path from my door to 
your barn door is always open. 

 Kristy Pagel  
Forward TogetHER Conference Chair
Vice-President Dairy Girl Network

TogetHER. This hybrid conference will be a 
fully interactive experience and more than just 
access to great speakers. It will be upbeat, fun and 
educational- unlike any virtual conference you have 
experienced before! This conference is tailored to 
women who are interested in growing their own 
skills in a multitude of ways and interacting with one 
another. The hybrid experience will not change those 
outcomes, but amplify them!

If you have not yet registered for our national conference, we 
encourage you to register now for our online Forward TogetHER 
experience which will include a virtual Showcase, live streamed and 
recorded general sessions, all of our breakout sessions On Demand, 
interactive online opportunities along with a fun welcome night activity 
and networking time. Join us from your home, farm or work when it 
works in YOUR schedule!

If you want to see more of the agenda and the great speakers 
and topics we have lined up, visit https://dairygirlnetwork.com/
virtual-agenda/. If you have specific questions that you do not see 
on our website, please reach out to Renee Norman-Kenny (reneek@
dairygirlnetwork.com), Forward TogetHER Chairwoman Kristy Pagel 
(kristypagel@gpsdairy.com). w
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Alltech, Balchem, Dairy FarmersFA, Dairy Management Inc., National Dairy FARM Program, Nedap Livestock Management, Cargill, Compeer 
Financial, DeLaval, Farm Credit, Land O’ Lakes, Merck Animal Health, Michael Best, Boehringer Ingelheim, milc group, UdderTech, GPS 
Dairy Consulting, Diamond V, Lallemand Animal Nutrition, Vita Plus, CRMG / Rice Dairy Group, Rabobank, Zoetis, First Defense, StateLine 
Vet Clinic, Denkavit, Edge Dairy Farmer Cooperative, Festival Foods, Genex, Holstein International and TechMix. w

Thank you  to the DGN Forward TogetHER sponsors:

Tuesday, November 3rd, 2020
Afternoon Pre-Conference Sessions

• Mental Health First Aid Training: Identify. Understand. Respond.
• Calf Care 201: Interactivity Session, sponsored by First Defense and 

StateLine Vet Clinic
• Virtual Welcome Night: Flavor of Wisconsin

Wednesday, November 4th, 2020
Morning

• Live Stream: Dairy Girl Fitness Workout
• Virtual Showcase Open: Coffee Talk
• Welcome and Conference Kick-Off
• Live Stream: “Confidence in Uncertainty” presented by Mary 

Ledman, sponsored by Dairy Farmers of America
• Break
• Live Stream: “Building an Ecosystem Utilizing Technology” panel, 

sponsored by Nedap Livestock Management
• Break
• Live Stream: “Tactical Actions that Yield Profitable Outcomes” 

presented by Matt Lange, sponsored by Farm Credit
• Break
• Virtual Showcase Open

Afternoon
• Live Stream: “Why Net Zero Matters” sustainability panel discussion 

with Krysta Harden, Tara Vander Dussen and Jim Wallace, sponsored 
by Dairy Management Inc.

• Break
• All breakout session presentations will be available for online access 

starting on Monday, October 26th, 2020 for viewing before attending 
the conference. Live Stream Interactivity Q&A Sessions with Breakout 
Speakers will occur during this time. Choose to join one or all 10.
• “Dairy Policy: Looking Back and Moving Forward” presented by 

Mary Knigge
• “Learning Styles for Effective Employee Training ” presented by 

Elsie Gonzalez, sponsored by Udder Tech
• “Building Your Financial Confidence” presented by Amber 

Hewett and Matt Lange, sponsored by GPS Dairy Consulting and 
Compeer

• “Turning Friction Into a Positive” presented by Michelle 
Jackson, sponsored by Zoetis

• “From Field to Feed” presented by Michelle Chang-Der 
Bedrosian, sponsored by Vita Plus and Lallemand Animal 
Nutrition

• “Legal Learnings Through a Crisis” presented by Leah Ziemba, 
sponsored by milc group

• “Behaviors Impacting Your Bottom Line” presented by Dr. Kelly 
Reed, sponsored by Diamond V

• “Building Resiliency and Finding Joy” presented by Monica 
Kramer McConkey, LPC, sponsored by Boehringer Ingelheim

• “Understanding Your Milk Check“ presented by Mike North, 
sponsored by CRMG/Rice Group

• “Turn Observation into Actions for Better Calves” presented by 
Michelle Sullivan, sponsored by Cargill

• Virtual Showcase Open: Happy Hour
• Virtual Activity and Networking

Thursday, November 5th, 2020
Morning

• Live Stream: Dairy Girl Fitness Workout
• Early Bird Gets the Worm Sessions Live Stream Sessions
• “Workplace 101: The Answer is Yes – How to Lean in, Learn, and Live 

Your Best Life” presented by Martha Trott, sponsored by DeLaval
• “Milk Markets: Today, Tomorrow and Into the Future” presented by 

Mary Ledman, sponsored by Rabobank
• Break
• Live Stream: “Transitioning Into Your Next Purpose” panel 

discussion with LuAnn Troxel, Julie Veldhuis, Catharine Kuber Perry 
and Beth Heinze

• Break
• Live Stream: “Animal Welfare: Essential for the Cow, the Producer 

and the Consumer” presented by Dr. Jennifer Van Os, sponsored by 
The National Dairy FARM Program

• Virtual Showcase Open
Afternoon

• Live Stream: “Quiet the Noise, Set Your Intentions” panel discussion 
with Glenda Gehl, Portia Steward and Becky Allen

• Live Stream: “I Have Something to Say“ presented by Laura Daniels, 
sponsored by Alltech

• Closing remarks
**Agenda subject to change**

November 3-5, 2020 Now Going Virtual

Below you will find the current agenda for the virtual 2020 Forward TogetHER 
National Conference. Items denoted “Live Stream” will also be available by 
recording.              **Agenda subject to change**
Visit https://dairygirlnetwork.com/virtual-agenda/ for the most up to date agenda.
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Mary Keough 
LedMan

Confidence in Uncertainty

Opening Session

KeLLy reed, dVM

Breakout Session Speaker

MiKe north
Understanding your 

Milk Check
    Session sponsored by

Luann troxeL and 
JuLie VeLdhuis

General Session Speaker

Matt Lange
Tactical Actions that Yield 

Profitable Outcomes
      Session sponsored by  

eMiLy shaw
Dairy Girl Fitness Workout

Behaviors Impacting 
Your Bottom Line
Session sponsored by  

Transitioning into 
Your Next Purpose      
Session sponsored by 

A sneak peek at some of the Forward TogetHER speakers:

General Session

Alltech, Balchem, Dairy FarmersFA, Dairy Management Inc., National Dairy FARM Program, Nedap Livestock Management, Cargill, Compeer 
Financial, DeLaval, Farm Credit, Land O’ Lakes, Merck Animal Health, Michael Best, Boehringer Ingelheim, milc group, UdderTech, GPS 
Dairy Consulting, Diamond V, Lallemand Animal Nutrition, Vita Plus, CRMG / Rice Dairy Group, Rabobank, Zoetis, First Defense, StateLine 
Vet Clinic, Denkavit, Edge Dairy Farmer Cooperative, Festival Foods, Genex, Holstein International and TechMix. w

General Session Panel Member

Thank you  to the DGN Forward TogetHER sponsors:

Breakout Session Speaker

Who better than DGN to host a virtual experience? DGN has 
been a virtual organization since its formation in 2014 with 
experience in a variety of digital communications through our 
many programs. DGN can deliver an impactful experience to 
conference participants with confidence. Forward TogetHER 
2020 has the ability to impact even more women by reaching 
them in their home, office, barn, tractor or on-the-go. We 
look forward to connecting in a “new way” with hundreds of 
dairywomen to learn and grow through Forward TogetHER. w

November 3-5, 2020

Now Going Virtual

Sponsored by

 Welcome with Kristy Pagel, Forward TogetHER chairwoman

 First live stream featuring
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  Q and A
It’s time to meet Ellen Cushing, a dairy enthusiast from Illinois and a member of 
the Dairy Girl Network Showcase committee. Ellen has been a long-time supporter 
of DGN and currently serves as a Sales and Marketing Regional Manager for 
ImmuCell Corporation. She says one of her favorite DGN memories was at National 
Holstein Convention when Galen Emanuele spoke. “He asked us to do some silly 
icebreakers and when I looked around the room, every single person was fully 
engaged,” says Ellen. “It was such a cool experience and it made me realize what 
an amazing group of women I was surrounded by!”

Written by Press Corps Member Sarah Thomas

Q: What is your background in the dairy industry? How did you get 
started? 
A: My first experience in the dairy industry was volunteering at the 
University of Missouri’s dairy farm. I grew up in the suburbs of Chicago, 

so the first time I saw a cow in real life was in college! After I moved to Wisconsin and began working with 
farmers daily, I started to really see the passion that farmers have for what they do. Being more immersed in 
the industry also brought to light the disconnect between consumers and the industry and it has become a goal 
of mine to help close that gap. 

Q: What inspires you to volunteer with DGN to make this a wonderful conference?
A: DGN was the first industry group I became a part of when I moved to Wisconsin. At the time, I did not 
know anyone when I moved here and I didn’t have many connections in the industry. I went to the DGN World 
Dairy Expo event and immediately felt welcomed into the group and I want to give that experience to others! 
It can feel intimidating walking into a room of strong, successful women and I think DGN does a great job of 
including everyone and making networking events fun and meaningful.

Q: What’s your biggest challenge with volunteering virtually, and how do you overcome it?
A: A big challenge of volunteering virtually is finding creative ways to make a virtual event as engaging and 
inspiring as an in-person event. In person, there is an excitement in the air and it’s hard to replicate that 
feeling virtually! We have to be creative in the ways that we approach a virtual event, and as a volunteer, I have 
to do a gut check to make sure that I am staying as engaged as I would if the event and planning for the event 
was in person.

Q: Why do you think others should attend this conference in some way?
A: I think attending a conference like this, either virtually or in person, is a great way to reset and refocus. The 
speakers that we have planned for this conference are inspiring and even if you attend the virtual conference, I 
think you will come away from it feeling refreshed, refocused and energized! We work in an amazing industry, 
but also a hard industry, and I think it’s important to take a break from the day-to-day and do something that 
recharges your batteries!

Q: What is one piece of advice that you think all dairy girls should remember during these challenging times?
A: Remember that you are not in this alone! I think it is so important–especially in the dairy industry–to find a 
tribe of people that you can lean on, vent to and exchange ideas with. Sometimes this industry can make us feel 
like we are on an island or all alone and that is why groups like DGN are so important!

Thank you Ellen for your words of encouragement, support and ideas to make this conference so great. We 
value your energy! w
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        Q and A
Meet Lynn Bartholomew; she serves as DGN’s lead for the Press Corps 
Forward TogetHER team and is on the conference host committee. Lynn grew 
up on her family’s 60-cow dairy in southeastern Wisconsin and attended the 
University of Wisconsin-River Falls for a degree in Marketing Communications. 
She currently works as a Marketing Communications Specialist for Kuhn North 
America and still resides in Wisconsin. In 2018, Lynn’s family sold their herd of 
dairy cattle and started cash cropping. Currently, she serves on the Sigma Alpha 
National Leadership Team as a Chapter Consultant for IL, IN, OH, MI and PA. She 
loves working with organizations like DGN and Sigma Alpha to give back to the 
agriculture community.

Written by Press Corps Member Julie Holler

Q: What inspires you to volunteer with DGN to make this a wonderful conference?
A: Something that inspires me to volunteer with DGN is the chance to meet new 
women, not just from around Wisconsin, but dairy farmers from all over the US. This is also a great way for me to 
give back to an industry that has provided so much for me over the past several years.

Q: Have you been to a DGN conference before? 
A: I have not been to a DGN conference before, but one of my favorite memories of DGN is attending the Networking 
Event at World Dairy Expo back in 2014. I dragged one of my college friends with me, and we were both so nervous! I 
remember being in this room with lots of amazing women, but everyone was so nice, kind and welcoming.

Q: What’s your biggest challenge with volunteering virtually, and how do you overcome it?
A: My biggest challenge so far has been staying in one spot and staring at a screen for multiple hours in one day. 
I’ve attended two other conferences (one as a volunteer and one as a participant) that have been virtual. I highly 
recommend using the ‘ON DEMAND’ feature along with taking multiple breaks. This feature really helps you to 
go back and watch at any time. I have also invested in a pair of blue light glasses.

Q: Why do you think others should attend this conference in some way?
A: I think others should attend this conference because it will connect you to 
other dairy women, inspire you and will empower you to achieve both your 
individual and farm goals. I remember sitting in our host committee meeting 
back in mid-January and we wanted to provide the women of DGN with the 
tools they need to keep going. This can be via a session on understanding your 
milk check, learning how to better handle your calves or focusing on mental 
health. There is essentially a session to meet the needs of any dairywoman! 

Q: What is one piece of advice that you think all dairy girls should 
remember during these challenging times?
A: As my girl Rachel Hollis says, “find joy and practice gratitude every single 
day.” The world can feel overwhelming right now, but you can find joy even 
in the hard times whether that’s the birth of a new calf, some much needed 
rain for your crops or getting all that book work done. If you can find one 
thing to be grateful for every single day, it will make a world of difference.

Thank you, Lynn, for sharing all of this info, and thank you for all that you 
do for DGN and our conference experience! w

DGN launched our 
LinkedIn account this 
summer. If you have 
LinkedIn join us there!

6
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In our August Enhance webinar, Alltech’s 
Training, Talent Development and Retention 
(T2R) Program Lead, Jorge Delgado, used 
his 3 Pillars of Engagement and 4 Drivers 
of Motivation to understand each milking 
technician’s “why” behind their job in order 
to create an effective training program.

To start, Jorge emphasized the importance 
in using the correct job title—they are milking 
technicians, not “milkers.” It is important to 
distinguish this as people want and need to 
know they matter and that the work they do 
is seen as important. He also encouraged 
trainers to step into their employee’s 
shoes. The milking technician role is often 
considered an entry-level position, so many 
employees may come to you with little to no 
prior experience in dairy, or agriculture. Jorge 
stressed using terms and examples that are 
easily understood by those outside of the 
farming realm—i.e. no consultant talk!

The ability to communicate so that 
both trainer and trainee are on the same 
level brought us to his next talking point: 
engagement. In order for a person to actively 
learn and understand something you are 
trying to teach them; you need to engage 
them. Jorge uses 3 “pillars” to achieve 
engagement: anonymity, measurement and 
irrelevance.

•  Anonymity: Jorge explained that 
people need to know that they and their 
work are recognized and appreciated. 
Communication usually only happens 
when something bad happens, like 
when a herd’s somatic cell count 
spikes. By opening communication 
through affirmations and other words 
of acknowledgment, you eliminate the 
feeling of anonymity among your workers.

• Measurement: In most cases, the 
employer usually measures the 
performance of their employees. However, 

Jorge suggested creating benchmarks for 
employees to reach so that employees 
can measure themselves and track their 
own progress. By doing this, they will see 
their own individual level of contribution 
and will be encouraged to work together 
to become better overall. Some means 
of measurement could be the number of 
cows milked per hour, cleanliness of the 
milking area or the cleanliness of teat ends.

• Irrelevance: Once again, Jorge 
emphasized a person’s need to be 
recognized and needed. They need to 
be reminded on a regular basis that 
their work has a purpose and that they 
are helping somebody or something 
beyond themself. It is our responsibility 
as an employer and trainer to help them 
identify that their work is relevant.

This point of relevancy is crucial in 
understanding Jorge’s next concept, the 4 
Drivers of Motivation. These drivers are the 
fundamental parts of a person’s “why.”

• The Drive to Acquire: Just about every 
person shares this drive; it is the drive to 
secure an income.

• The Drive to Bond: People want to form 
connections, whether it is with their 
coworkers or their boss.

• The Drive to Comprehend: People want 
to know why they are doing what they are 
doing.  They possess a need to satisfy 
their curiosity.

• The Drive to Defend: For most, this will 
be their family or culture. However, once 
we begin to understand each other’s 
“why,” this could also be a drive to 
defend the industry in which they work, 
realizing their purpose and need within 
the industry.

When discovering a milking technician’s 
“why,” Jorge recommended starting off 
a training session by asking who they are 

and why they are there. You need to find 
a common ground and try to relate to one 
another. This common ground can be found in 
part of their “why”—family. You can use this 
as motivation for employees to do and be their 
best. Jorge said they should think of it like 
this: if they do a good job, they can provide for 
your family, and you can provide for theirs.

Apart from finding a person’s “why,” 
Jorge expressed the importance in having a 
designated area for training. It’s important to 
create the right learning environment, which 
can be done by setting clear expectations 
and sending a clear message. Ask them to 
be respectful and pay attention and let them 
know that you are there to help. Because 
many technicians may not have prior dairy 
experience, visual and educational aids will 
come in handy. Using examples they can 
understand to explain terms and processes 
is key as well, like likening the stimulation of 
milk let-down through fore-stripping to a text 
message being sent to a cow’s brain when 
you start stripping her teats. Jorge also noted 
that simple prizes for answering questions 
correctly, such as hats or other novelties from 
dairy representatives, can go a long way in 
making them feel recognized.

In summary, by engaging your employees 
to understand their drivers and “why,” 
Jorge explained in this webinar that you can 
effectively train milking technicians for their 
job and get them to gauge their own progress 
and come up with ways to achieve the goals 
you both set out for. w

Milk to the Basics: 
Training Your Technicians by Finding Their WHY
August 2020 Enhance Webinar Presented by Jorge Delgado, Alltech, during the August 2020 DGN Enhance webinar 

Written by Press Corps Member Rachael Cassel 
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Julie Patterson, New York
Manager and owner of Patterson Farms, Inc; NYSDPO; ESMQC 

Twitter: @jampatterson1

About Julie: Julie and her husband are 
managers and owners of Patterson’s Farm Inc, 
a 6th generation dairy and crop farm in Cayuga 
County. They milk 1,600 cows, raise all their 
replacements and crop 2,500 acres. Before 
her farming career, Julie got her Architectural 
Engineering degree and worked in a different 
industry. A short time after, she earned a 
bachelor’s degree in Accounting and started to 
work and learn skills on the farm. Today, she is managing the dairy 
with her husband while raising their three kids. They work to inspire 
and encourage others, nurture families and change the world for a 
better tomorrow. Julie is also serving on the NYS Dairy Promotion 
Board and the Empire State Milk Quality Council.

Word of Advice from Julie: “Be supportive of others, listen, ask 
questions and be open to change. Do what works for you!”

Jennifer Fernandes Hanf, California

Key Account Manager, milc group

About Jennifer: Jennifer was raised on a family 
dairy farm in Tulare, California and further 
grew her passion for the dairy industry through 
showing, marketing and judging dairy cattle. 
In high school, computers and technology 
sparked her interest, so in her further education 
at California Polytechnic University in San 
Luis Obispo, she filled her electives with 
computer and dairy science courses to earn 
her Bachelor of Science in Agriculture Management. After college, 
she fearlessly started her own business selling and supporting dairy 
herd management and farm accounting systems. This led to her 
being approached by World-Wide Sires in 1991 and the exciting, 
almost 25-year career where she filled a newly created position as 
Information Systems Manager liaising with dairy producers across the 
globe. One of the most difficult career decisions Jennifer ever made 
was to leave her dream job after 24 years and start her consulting 
business. Although it was not an easy decision, she quickly realized 

it was the right one for her and her family as she was able to achieve 
a much better work-life balance and devote more time to help care 
for her mother and serve her church. After relocating to the California 
Central Coast, she was introduced to Milc Group and joined their 
team in September 2019. 

Word of Advice from Jennifer: “Have confidence in yourself, step out 
of your comfort zones regularly and keep learning new skills.”

Sam Schwoeppe, Indiana

Community Partner Coordinator with a dairy focus for Feeding 
America, Dairy Farmer

Instagram and Twitter: @indymilkmaid 

About Sam: Sam Schwoeppe, a fourth-
generation dairy farmer from southern Indiana, 
serves as Feeding America’s Dairy National 
Account Manager where she works to convene 
food banks and community partners throughout 
the dairy supply chain to build relationships and 
increase nutrition served to communities across 
the U.S. with the protein and nutrients provided 
by fresh milk and dairy products. Her family 
has been nourishing communities since 1874 - making agriculture 
and community service an important part of her family’s history and 
its future.  After her sons graduated from school and returned to 
the family farm, Sam went back to school and earned her Master’s 
in Organizational Leadership and Global Pathways Sustainability 
from Western Kentucky University. Her education in leadership and 
sustainability is a part of her personal mission to make a difference in 
others’ lives by working to end hunger with the nutrient powerhouse 
of real milk.  With her life-long experience in dairy and her drive to 
share her enthusiasm for serving communities and love of agriculture, 
especially with those without a dairy background, Sam was a perfect 
fit for Feeding America. In fiscal year 2019, the Feeding America 
network of food banks helped to provide more than 465 million 
pounds of fresh milk and dairy products—highly desired, yet hard to 
obtain—to our communities. Sam enjoys having a job that has such a 
large impact on both the dairy industry and America as a whole. 

Word of Advice from Sam:  “When you are offered an opportunity to 
lead, accept it with grace, lead with kindness and SHOW UP. Bring all 
that you are to the table, find your voice and speak with clarity and 
courage.”

Dairy Girl Network is highlighting outstanding women leaders within our industry. View a few leaders you should be watching.

industry Leaders to watch
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Valerie Miller, Iowa

Founder/Artist at Steel Cow

Facebook: @SteelCow 

Website: www.steelcow.com

About Valerie: Valerie Miller is a wife, mom to 
three little boys and an artist. For 16 years, 
she has owned and operated Steel Cow along 
with her husband. Steel Cow is a very cool 
business where they make canvas prints and 
other products based on her original paintings 
of cows, other farm animals and wildlife. The 
majority of her paintings feature dairy cows, 
as they are her favorite animal to paint. Valerie 
remembers blowing out the candles on her 7th birthday cake and 
wishing she would grow up to be a painter, so being able to paint 
cows is truly a dream come true for her. In addition to creating 
artwork based on cows for dairywomen and families to enjoy, 
she loves being an advocate for the dairy industry by creating 
agricultural artwork for people who may not necessarily be familiar 
with actual cows. 

Word of Advice from Amy: “Being a mom and business owner is so 
hard! I am sure it is challenging for most mom dairywomen as well, 
but we are tough ladies and sometimes you just have to ignore the 
dishes, kitchen, laundry or any other number of things to get done 
what you need to get done. We are all in this together and I want to 
thank all of you tough dairywomen for making the dairy products 
our family adores!” w 

Written by Press Corps member Meli Oliva, Melissa Nyveld and 
Allison Akins.

industry Leaders 
to watch, continued

Grateful for 
DGN Partners
We are grateful for all of our valued Dairy Girl 
Network partners. Because of these contributions 
that DGN is able to ‘reach dairywomen where 
they are,’ which is even more prevalent now more 
than ever. 

Thank you 
to DGN Sustaining sponsor: Undeniably Dairy / 
Dairy Management Inc.; 

DGN Catalyst sponsors: Cargill, Compeer 
Financial, DeLaval, Diamond V, Farm Credit (Farm 
Credit Services of America, Compeer Financial, 
GreenStone Farm Credit Services, AgCountry Farm 
Credit Services, American AgCredit), Land O’ 
Lakes, The National Dairy FARM Program, Merck 
Animal Health and Michael Best. 

Is your business interested in becoming a sponsor in 
2020/2021 or for the Forward TogetHER conference? 
Dairy Girl Network needs your support to continue 
to advancing our mission. Our organization has come 
so far so fast since our first networking event in 2013. 
Our program areas continue to grow, our impact on 
thousands of dairywomen each year multiplies, yet 
we can do more. 

The future of Dairy Girl Network is bright, and 
our goals are set high, now is your opportunity to 
have a part in the network’s growth. Partner with 
Dairy Girl Network to drive our mission even 
farther! If you are interested in learning more about 
our partnership opportunities, please contact Dairy 
Girl Network today. w 
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Dairy Girl Network Board of Directors 
 Laura Daniels, Cobb, WI, Founder and President 

 Kristy Pagel, Malone, WI, Vice President 

 LuAnn Troxel, Hanna, IN, Secretary-Treasurer 

 Carrie Mess, Johnson Creek, WI 

 Michelle Philibeck, DePere, WI

 Tami Smith, Williamsburg, PA 

 Katie Dotterer-Pyle, Union Bridge, MD 

 Michelle Schilter, Chehalis, WA

 Mary Knigge, Washington, DC

 Corinne Banker, Morrisville, NY

 Connie Kuber, Clovis, CA

 Rebecca Shaw, Hollidaysburg, PA

  

Dairy Girl Network Advisory Board
 Leah Ziemba, Madison, WI

 Kelly Reed, Prosser, WA

 Anna-Lisa Laca, Fallon, NV

Board of Directors and Staff Members

Front row, L-R; Renée Norman-Kenny, Anna-Lisa Laca, Laura Daniels, LuAnn Troxel and Andrea 
Brossard. Back row, L-R; Brenda Gilbertson, Mary Knigge, Kristy Pagel, Carrie Mess, Kelly Reed, 
Michelle Philibeck, Tami Smith, Amanda Borkowski and Leah Ziemba. Missing from photo are 
Michelle Schilter, Katie Dotterer-Pyle, Corinne Banker, Connie Kuber, and Rebecca Shaw.

Dairy Girl Network Staff Members 
 Brenda Gilbertson, Strategic Lead; brendag@dairygirlnetwork.com

 Renée Norman-Kenny, Creative Development Lead; 
 reneek@dairygirlnetwork.com

 

 Andrea Brossard, Educational Resource Lead; 
 andreab@dairygirlnetwork.com

 Amanda Borkowski, Interactive Media Lead; amandab@dairygirlnetwork.com

Thank You to our sponsors.

WEBINAR - Resources for DAIRYWOMEN without leaving the farm

  u Dairy Girl Network Looking Forward TogetHER, Presented by Laura Daniels, Kristy Pagel and 

Amanda Borkowski, Dairy Girl Network, held on Friday, October 16th at 12:00 p.m. CST  
What is DGN doing? How can DGN programs help you? Where can you plug in to grow your skills or 
be inspired? Why you should get involved with DGN?
During this webinar you will learn more about Dairy Girl Network and the programs available within our organization. You will hear 
from the leaders of DGN about our plans for the future and what is coming next. See a sneak peek of the Forward TogetHER virtual 
national conference and learn more about this conference. There will also be a chance for you to share your ideas on how we can 
make DGN even more valuable to you! Register online at DairyGirlNetwork.com. 

Sustaining Sponsor Catalyst Sponsor


