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Thank You

As a Dairy Girl Network team, we are proud of
the impact we make in the lives of dairywomen.
After all, this is our organization’s vision, “The
Dairy Girl Network supports all women in dairy
by enhancing lives and creating opportunities.”
There are several programs that especially
mean a lot to each of us personally as we
work to support dairywomen. Our initiative
#StrongerTogetHER and our national
conference Forward TogetHER are two that
truly resonate. These program areas have
a special place in my heart, and the hearts
of so many on our team, within our board of
directors and our DGN true believers.
In recognition of May being Mental
Health Awareness month, we showcase
our #StrongerTogetHER initiative. Through
this initiative we shine a light not only on an
important topic like mental wellness, but also
on the voices of our members. We have many
offerings available this year with emphasis on
the topic of “How to Help in a Crisis”. Read
more about our #StrongerTogetHER May
features here on page 4.
While talking about this important topic, we

are also planning and fine-tuning details for
our Forward TogetHER national conference.
This event will be the highlight of the year for
so many dairywomen as we reconvene inperson for our one-of-a-kind conference. This
three day event brings together dairywomen,
both producers and industry members, to
learn, grow and recharge their batteries.
The dynamic general and breakout sessions,
thought provoking panel discussions, and
pre- and post-conference sessions will
feature exceptional speakers and have unique
conversations on important and relevant
topics. You can see some of the highlighted
speakers on page 6.
Through all the benefits that DGN offers, we
continue to focus on supporting dairywomen’s
journeys on farm, at home, in the office, in
the field and throughout the dairy industry.
Together we are stronger and moving forward.
And we are grateful to have you by our side.
Sincerely,

Renée Norman-Kenny

Dairy Girl Network staff member

to Dairy Girl Networks partners and supporters.

Sustaining Sponsor

Catalyst Sponsors
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Q and A
Lynn Bartholomew joined the DGN staff part-time as the Key Projects Lead back
in November and assists DGN with special projects, administrative tasks for the
organization and so much more! She grew up on a small 60-cow dairy farm in
southeastern Wisconsin and in 2018, her family transitioned from dairy cattle to growing
crops. Lynn is a 2015 graduate from the University of Wisconsin-River Falls where she
received her bachelor’s degree in Marketing Communications. She spent five years
working as a Marketing Communications Specialist for Kuhn North America before
returning to school to pursue a master’s degree in Student Affairs Administration,
which she is now studying at the University of Wisconsin-La Crosse. When not at work
or studying, Lynn can be found farming with her family, traveling, listening to podcasts,
spending time with friends and kayaking.
Q: How and why did you first get involved with Dairy Girl Network? How did you hear about the organization?
A: I first heard about DGN while I was interning at World Dairy Expo in 2014. At the time, I was still in my undergrad
at UW-River Falls working the booth for ABS Global. One of my mentors brought back a flyer that said, “Dairy Girl
Networking Event Tonight at Monona Terrace!” She encouraged me to attend the event. I met so many women from
different backgrounds within the dairy industry and felt inspired by their stories! I also remember these mashed potato
martinis they served during the event. I thought it was the coolest thing! Can I put in a request to bring that back for
the Connect Networking event on Wednesday, October 5, at World Dairy Expo this year?
After a few years, I had settled into my career, and I wanted to get more experience with freelance writing, but I also
wanted to form connections with women in the dairy industry. My friend, and now colleague, Amanda Borkowski,
encouraged me to join the DGN Press Corp to get more involved. From there, my involvement grew with writing stories
and testimonials for the Press Corp., sharing about my mental health journey in Exchange, serving on the 2020 DGN
Forward TogetHER host committee, virtually attending the 2020 Forward TogetHER Conference and co-chairing the
Press Corp coverage for that event. I always share with students who visit my office in Career Services that you never
know when a volunteer opportunity could lead to something more like mine did!
Q: What are you most excited for with being a part of the DGN staff?
A: I don’t think I can pick one thing! I am excited to contribute to the different initiatives DGN offers like our mental
health initiative, #StrongerTogetHER and our newest initiative, Include. Both these topics are important and
personally mean a great deal to me. I think the work we do at DGN is incredibly important because we are continuing
to build a community that connects and inspires women in our industry. I am so proud and excited to work for DGN
on projects supporting our initiatives because these are hard conversations, but we need to have them with each other,
they not only make us better, but they make the dairy industry better as a whole.
Q: What is your favorite part of being involved in the dairy industry?
A: You just like to ask hard questions, don’t you? My favorite part of being involved in the dairy industry is the
people you meet and the community. I have had the opportunity to hear and share amazing stories about women
in our organization who inspire me. The dairy community, I can’t say enough good things about! The community is
also always there to lend support when you need it, whether that is offering to bring a meal to the field while you are
planting or helping you with milking cows.
Q: In honor of Mental Health Awareness Month, what is one activity you do to check-in on yourself?
A: Once a week, I try to plan a rest day into my schedule. I had a professor last fall share with me, “You can’t pour from
an empty cup when your cup is already empty.” The most important thing you can do for yourself is rest. Oh, and drink
water, drink plenty of water!
Q: If you could give one piece of advice to a fellow woman in dairy, what would it be?
A: Don’t be afraid to start a conversation! I’ve gone to enough events solo now that you can learn so much from just
asking the person next to you ‘What is your favorite breed of cow?’ and then just go down a rabbit hole! If you don’t
ask, you might not meet a new friend! I’m an extremely extroverted introvert so it takes me awhile to warm up before
I talk to anyone, but the connections I make after I do warm up at events are incredibly important! Who knows that
connection might end up being your new best friend!

Thank you, Lynn, for sharing with the DGN community. We thank you for all that you do for DGN! w
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As seen on
By Lynn Bartholomew

Annie Horack and Sara Ryerson posed a great question to
wrap-up April and the conversations Dairy Girl Network continues
to have on diversity and inclusion on the farm and in our
organizations. Annie and Sara asked, “What is one thing you want
salespeople you work with on your farm to know? Is there a bias
you encounter often? A consideration that is overlooked?”
Annie and Sara wanted to hear your answers as they were
presenting a session at Cargill’s sales meeting titled “I’m not
a farm wife”: What Women in Dairy Want You to Know.” We are
excited to share a few of your answers!
Julie MacGlaflin shared, “Let us know when you’re thinking
about coming to the farm (text, email, etc.) ahead of time, so we
can be included in conversations, decisions and so forth. Many
times, women are busy not just farming but also supporting the
on-farm staff, raising children, or running errands. It gets tiring
to always hear ‘so and so was here...’ Be willing to change your
schedule to include us.”
Suzanne Manthe Vold added to Julie’s comment by saying,
“Also, if you made the appointment with me, do not ask ‘are the
guys coming?’”
Finally, Elizabeth Quesnell Kohtz shared, “When setting up
visits and making connections, ask who you should be talking
to and who all should be included in communications. It may
be a wife/daughter/female employee, it may be non-owner
management.”
Are you a member of our Exchange by Dairy Girl Network
community on Facebook! Click here to learn more and join in the
conversations. w

The Connect Dairy Summit is the premier technology and thought
leadership summit for the modern dairy, and Dairy Girl Network is
happy to be the sponsor of the Childcare Services at the event!
Travel with your littles and feel confident they are being well
facebook.com/DairyGirlNetwork

Dairy Girl Network
is looking for Press
Corps Members!
What is the Press Corps?
The DGN Press Corps is a group of members selected
to cover DGN events, highlight dairywomen, report on
programs, add to our social media, develop articles and
much more! The goal of the Press Corps is to involve
members creatively and utilize talent to share events,
news and information with the membership.
Why Apply?
Becoming a member of the DGN Press Corps will not
only get you more involved in the organization, but
you will have the chance to showcase and polish your
writing and reporting skills, have your work published
and build your portfolio, get the inside scoop on DGN
programs and events, but most importantly, present
important information to fellow dairywomen. The ideal
Press Corps member will be energized, organized and
excited to help strengthen communications with the
Dairy Girl Network.
Learn about the different levels of involvement and
apply here: https://dairygirlnetwork.com/press-corpsapplication/ w

taken care of while you network and gain inspiration from leaders in
data and innovation on June 15-17 at the Gaylord Opryland Resort &
Convention Center in Nashville, Tennessee.
Childcare will be in right across the hall from the main meeting
space to allow for parents to hop over and see kids as easily as
possible. The highly qualified and vetted sitters will provide custom
childcare, entertainment, and fun programs in a safe environment.
Activities will include face-painting, games, TV and movie activity,
coloring activities and more so your children can have fun while you
learn and use data to make the most profitable decisions for your
farm.
Get inspired at the 2022 Connect Summit and check out the
lineup: https://connectsummit.org/program/.
DGN members can get $300 off their event registration by using
code DGN300. w
Instagram: @dairygirlnetwork
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How Do You Help in a Mental
Health Crisis? How Should You?
By Amanda Borkowski

I don’t have a perfect answer for you. I don’t think anyone does. It’s scary and something you don’t want to have to think
about. But even in the best of times, farming can be an incredibly high-stress occupation. A mental health crisis can take many
forms—self-harm, panic attacks, suicidal ideation, getting in trouble with the law, planning or considering hurting oneself or
others—but no matter what kind of crisis someone might be going through, you can make all the difference in that moment. We
owe it to ourselves and our fellow dairywomen to truly be there for one another.
It is May, and I’m sure many of you are in the swing of things now in this group… May is Mental Health Awareness Month and
Dairy Girl Network will continue to shine a light on this important topic through the voices of our members and our initiative,
#StrongerTogetHER. We are proud to have discussions around mental wellness all year long, but May is a special month for us
all to put extra emphasis on this topic.
During this month, we will be talking all things Mental Health, with extra emphasis on the topic of “How to Help in a Crisis.”
Join us for a month of webinars and conversations to supply you with the physical and emotional tools to be there for your
partner, children, employees, co-workers and yourself.
R Make sure you are a part of our Facebook community, Exchange by Dairy Girl Network, to take part in our member-led
conversations about mental health, personal stories and supporting one another. Our mental health expert, Monica
Kramer McConkey, will also be interacting within the group and sharing resources.
R Be sure to register for our FREE webinar mini-series this month. More information can be found here and below. These
are open to the industry - both men and women are welcome to attend!
R Familiarize yourself with our mental health resource hub here so if you or someone else experiences a struggle, you
know what information is available.
If you are interested in sharing your #StrongerTogetHER mental health story, please send an email to DGN staff member
Amanda at amandab@dairygirlnetwork.com so we can make sure you are supported through your sharing journey.
We do this together because we are indeed #StrongerTogetHER. w

#StrongerTogetHER Mini-Series
Two Webinars in Honor of Mental Health Awareness Month in May

WEBINAR

Friday, May 20th at 12:00 p.m. CST
“I Want to Help, I Just Don’t Know How”: Filling Your 		
Toolbox with Mental Health Resources to Assist 				
Those in Crisis, presented by Josie M. Rudolphi, PhD.
Friday, May 27th at 12:00 p.m. CST
It’s OK to Not be OK, presented by Jeff Ditzenberger

Register online at DairyGirlNetwork.com
These webinars will be FREE and can be viewed live or recorded.
Open to all industry members – women and men.
*Limited spots for live webinar available – register early to save your spot!*
facebook.com/DairyGirlNetwork
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Why a Culture of Care is Important for Dairy Operations
By Jonathan Townsend, D.V.M, Ph.D., Dairy Technical Services, Merck Animal Health
Consumers expect not only
high-quality dairy products,
but also proven ethical and
responsible animal care
practices. A new Dairy Care365®
online training module from
Merck Animal Health helps
dairies establish a culture that
prioritizes respect for both
animals and workers.
The “Creating a Culture of Care” module is designed to help dairy
leaders formalize animal care practices and training procedures that
are likely already in place, with tools and resources to document and
measure these methods in order to validate exceptional animal care
every day of the year.
Demonstrating culture of care practices is important to meet
consumer and societal expectations of the industry. Even more
important – it’s the right thing to do for the animals and people.
The five-lesson module was developed in cooperation with Dr.
Brandon Treichler, an expert in animal welfare, and includes lessons
in creating a leadership pledge, a zero tolerance for animal abuse
policy, protocols and SOPs, training plans, as well as methods for
monitoring and measuring for accountability.
Benefits to Employee Success and Animal Well-Being
A culture of care can promote greater job satisfaction, reduced
worker stress, less absenteeism, less employee turnover and fewer
accidents – all crucial in today’s state of labor shortages.
By establishing and communicating a culture of care, you create
a strong connection between humans and animals on the dairy, and
everyone from calf raiser to CEO understands what it takes to provide
better and more consistent animal care.
What a Culture of Care Looks Like
Establishing a culture of care within your operation is likely a
simple matter of formalizing processes and practices that are already
in place for everyone on the dairy to understand.
While a culture of care is based on respect for both humans
and animals, emphasizing respect for workers is the first step
in establishing respect for animals. When workers are treated
respectfully, understand their roles, and have opportunities to learn
and grow, this positive environment transfers naturally to how animals
are cared for.

• SOPs for all tasks to help ensure
everyone knows safe and efficient
practices
• Training programs and ongoing
education that continues through
employment
• Actionable feedback that helps workers
understand how they’re doing
• Two-way communication between
managers and staff to consider
improvements
• Growth and recognition for employees who demonstrate
knowledge and commitment
Some of the benefits to animals, which should be communicated as
part of your culture of care program, include:
• Safe and comfortable environment that allows animals to
remain calm and focus on eating, drinking, and producing
milk
• Stress-free handling with calm, quiet movements and
knowledge of how to utilize the cows’ “flight zone” when
moving them
• Faster, easier, cleaner milking by reducing stress hormones
that could interfere with milk let-down, as well as less
defecation
• Fewer injuries to both cows and workers and a lower chance
of slipping or falling
Get Started Building Your Culture of Care
Creating a Culture of Care is the tenth module in the Dairy Care365
training initiative, launched by Merck Animal Health in 2012. Nine
other training modules focus on e-learning for dairy employees,
covering such topics as dairy stockmanship, newborn calf care and
non-ambulatory cow handling.
Merck Animal Health provides these online training modules to
customers at no charge as part of its social commitment to help dairy
producers collectively raise the bar on animal care.
Visit DairyCare365.com for more information. To view Creating a
Culture of Care and other Dairy Care365 learning modules, log in or
create an account here. w
Merck Animal Health
is a DGN Catalyst
partner and has
been a supporter of
DGN for many years.
Thank you Merck
Animal Health for
your support in the
DGN mission.

Some key factors of a culture of care may include:
• A clear vision for the operation that’s well communicated and
continuously reinforced
• Hiring employees based on values of respect, courtesy and
dignity
• Onboarding that emphasizes care, along with a signed care
commitment
facebook.com/DairyGirlNetwork
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REGISTRATION IS OPEN

R
REGISTE!
NOW
Speaker Features:

SHE TELLS THE STORY OF DAIRY,
WHAT’S HER STORY?
Opening Keynote Session

Barbara O’Brien
Session sponsored by

GLOBAL FACTORS IMPACTING
YOUR MILK CHECK
Breakout Session Speaker

Mary Ledman
Session sponsored by

DGN TONIGHT SHOW:
NY FARM GIRLS EXCLUSIVE
Dinner Speakers

NY Farm Girls
Evelyn, Claudia and JoJo Leubner;
moderated by Bec Shaw

The Dairy Girl Network (DGN), an organization
supporting all women in dairy by enhancing lives and
creating opportunities, is excited to announce their fourth
annual conference to be held in Prior Lake, Minn., at
Mystic Lake Center on November 1-3, 2022.
This event brings together dairywomen,
both producers and industry members, to learn, grow
and thrive. The Forward TogetHER conference focuses
on personal and professional development to help
dairywomen learn, lead, and succeed in their daily journey
on the farm, at home and throughout our industry.
Whether you are up for a trip or need to stay close to
the farm, DGN is excited to offer the flexible registration
of either being in person or online. With speakers including
Barbara O’Brian, President & CEO of Dairy Management Inc.
and Innovation Center for U.S. Dairy; Hannah ThompsonWeeman, President and CEO, Animal Agriculture Alliance; Dr.
Barry Bradford of Michigan State University; the NY Farms
Girls, Evelyn, Claudia and Jojo Leubner; Dairy Girl Fitness,
Emily Shaw and so many more, how could you want to miss
this exciting learning opportunity? DGN is also excited to
offer attendees pre-conference sessions about “Adding
Value to Dairy Beef” and “Rethinking the Dry Period” and
post-conference sessions on Mental Health QPR training
and an Enneagram workshop. With a total of over 25
dynamic speakers, the event will also cover topics ranging
from sustainability, dairy financials, people management,
consumer trends, milk markets, technical herd topics,
inclusion and more! There will also be interactive online
networking features and DGN’s signature Showcase trade
show. Hurry and register today! The discounted early-bird
registration rate of $249 is only available to the first 50
registrants at dairygirlnetwork.com.
Dairy Girl Network partners with organizations valuing
personal and professional development for dairywomen.
Sponsorships for the conference are available. If
your company is interested in partnering with us to
make the event a success, please contact brendag@
dairygirlnetwork.com.
If you have interest in a Showcase booth to sell your
product, network with like-minded rural women and
increase brand awareness please apply here. Applications
are now open.
Do you have interest in volunteering for the conference,
have a testimonial we can share from your past
experience with the Forward TogetHER conference, please
contact Renee at reneek@dairygirlnetwork.com. w

Session sponsored by
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Let’s Work Together!

Do you believe in the mission of Dairy Girl Network? Your business can help fuel DGN’s programs and initiatives while
reaching dairywomen where they are. Contact us to learn about a variety of sponsorship types available at all investment
levels. From national annual partnerships, to individual events, to specific programs - We can build partnerships
together. The timing is right now. DGN will again be at World Dairy Expo hosting events, and we’d love to recognize your
business through our involvement where the dairy industry meets. In addition, the DGN Forward TogetHER National
Conference in Minnesota this November has an outstanding lineup of speakers and session on the agenda. Don’t miss out
on partnering with us on Forward TogetHER where dairywomen will network and soak in the personal and professional
development. Lastly, we’d be happy to discuss in-kind ways to support DGN. For a list of potential in-kind items, contact
Brenda Gilbertson at brendag@dairygirlnetwork.com to learn more. Also you can learn more about DGN’s membership
and our program areas here. w

Board of Directors and Staff Members
Dairy Girl Network Board of Directors
Laura Daniels, Cobb, WI, Founder and President
Kristy Pagel, Malone, WI, Vice President
LuAnn Troxel, Hanna, IN, Secretary-Treasurer
Carrie Mess, Johnson Creek, WI
Michelle Philibeck, Wallace, MI
Tami Smith, Williamsburg, PA
Michelle Schilter, Chehalis, WA
Mary Knigge, Washington, DC
Corinne Banker, Morrisville, NY
Connie Kuber, Clovis, CA
Rebecca Shaw, Hollidaysburg, PA
Amy Dicke, Xenia, OH
		

Dairy Girl Network Advisory Board
L-R, front row: Amanda Borkowski, Connie Kuber, Leah Ziemba, LuAnn Troxel, Laura Daniels, Renée
Norman-Kenny; second row: Mary Knigge, Tami Smith, Michelle Schilter, Rebecca Shaw; third row:
Corrine Banker, Amy Dicke and Michelle Philibeck. Missing from photo are Carrie Mess, Brenda
Gilbertson, Kelly Reed and Kristy Pagel and Lynn Bartholomew.

Leah Ziemba, Madison, WI
Kelly Reed, Prosser, WA

Dairy Girl Network Staff Members
Renée Norman-Kenny, Creative Development Lead; reneek@dairygirlnetwork.com

Brenda Gilbertson, Strategic Lead; brendag@dairygirlnetwork.com

Amanda Borkowski, Interactive Media Lead; amandab@dairygirlnetwork.com

Lynn Bartholomew, Key Projects Lead, contact@dairygirlnetwork.com

Thank You
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